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27 large food retailers sensitised i

1 o large food retailers actively designing
healthy food retail initaitives

* Governments from four countries are now
endorsing this initiative and working with
UNICEF country offices to implement
solutions for healthier food retail.

e UNICEF China are working
with the China Chain Store
& Franchise Association to
engage retailers nationally.
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Capacity building

* Increased understanding among
UNICEF participating staff of retail food
environments' impact on consumer
behaviour and population health.

* Greater confidence in engaging retailers
to address unhealthy food environments.

* Positive feedback on resources
developed and technical support
provided for UNICEF-led discussions with
governments and retailers.
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Lessons learned

* Significant progress towards healthier
retail food environments takes time and
a cross-sector collaboration can be a
powerful driver of lasting change.

* Astrong evidence base is crucial to
engage key actors and support health-
promoting retail.

* Retailers’ voluntary uptake of actions has
been a promising first step, but
government involvement might likely
speed up action.
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